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B B Introducing the BBC

» The BBC is funded by a licence fee — guaranteed until 2016
» It has a share of around 35% of all TV viewing in the UK
» It has a share of over 50% of all Radio listening in the UK

> In the UK, the BBC was voted the most trusted brand on the
web

bbe.co.uk
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» Also, used extensively around the world



Introducing BBC THREE

» Launched in February 2003 targeting 16-34s — the young!

» Biggest hits have been Little Britain and Torchwood

» Reaches 21% of digital TV viewers each week (12m) — this
Increases to 31% amongst 16-34s (3.7m)

> It has 2.1% share of the digital TV market in peak-time — this
Increases to 3.4% amongst 16-34s

» Share amongst its target 16-34s has grown 31% this year

> It has overtaken main competitors (ITV2, E4, Sky One)
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THHEE BBC THREE — what next?

» Re-launching early next year —- BBC THREE's fifth birthday

» Need to change to stay ahead with this audience — TV
viewing is still high for them but other platforms are
Increasingly seen as more important

» BBC THREE needs to be a multi-platform channel about
more than just the linear schedule

» The audience are using different platforms for different types
of content

» Above all, need to experiment and take risks, this is still new!
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More leisurely perusing of

P I atfo rm S I n th el r p I ace sites; can be hobby-related

“You think you’ll just have a
quick look, but you can

Intermittent and unpredictable usage waste hours that way”
across day: SMS show updates, text
prompts from mates, occasional WAPINng

for short clip content
“My mate will text me and go have you @

seen this...zend me a clip or a hnk”

A.M. / P.M.
Time of day
Easing into the day: Most “deprived” of TV
routine watching such “Quick fix” surfing during lunch during daytime so make
as GMTV, Big Brother breaks and quiet patches — email up for it: destination
repeats etc. checking, social networking, shows, long blocks of
“] keep one eye on it updates and clips viewing
while 1 get dressed” “You want to be diverted, but not “I'd be gutted if I
for it to take over” missed an episode of

Lost”



Optimising content in the Multi-platform world

Appointments to engage Appointment Appointments to download
to view Opportunities to engage
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1149 BBC THREE - plans...

Opportunities to engage and interact with the content and
with other viewers both before, during and after transmission

Ability to do this via different platforms and at different times

But this does not necessarily mean convergence — it can
also be the opposite: different content for different platforms

A more direct relationship between online and onscreen

Examples of User Generated Content in the linear schedule

But channels and schedules still central, for now at least!
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